
Graphic Designer

Henry Trinh
HTrinhDesign

Professional Objective

I believe design can be used for more than to make things 
look pretty and want to use design for social good. Design 
is such a powerful tool. It influences our everyday lives in
overt and subtle ways. Due to this, designers have a duty
to use design responsibly. 

Designing responsibly requires people to be aware of 
their strengths and weakness and to analyze their biases. I 
bring an openness to critique and to other perspectives 
to ensure the design project ends up the best it can be.  

Experience

Theatre Hombre Marketing			                               2021
Graphic Design Intern 

•	 Worked under C. Raul Espinoza
•	 Created marketing collateral for the play “UnRavelled“              

by Jake Broder

Aces and Aros                                                                  2019–Present
Volunteer

•	 Created social media graphics

Freelance Work                                                                2019–Present                                     
•	 Logo design
•	 T-Shirt designs for independent charity fundraisers

MullenLowe Class Project (California Avocados Ad)	                 2020
•	 Pitched creative concepts for California                         

Avocados Campaign

Education

California State University Los Angeles		                  2021
BA Art (Graphic Design/Visual Communication)

Honors and Awards
•	 Member of the Golden Key International Society (2019)
•	 2020 CSULA Undergraduate Exhibition

Contact

htrinh.design@gmail.com
(310) 382 4543
htrinhdesign.com

Social Media

LinkedIn: 
linkedin.com/in/henry-trinh-
3579331b4
Instagram:
@ryy.designs

Qualifications

•	 Proficient in Adobe 
Photoshop, InDesign,    
and Illustrator

•	 Proficient in Word          
and Powerpoint

•	 Hard working and       
detail orientated

Certificate

LinkedIn Learning (2020):
Advertising Foundations

2019–Present                                     


